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Participants

« PROSAFE, The Product Safety Enforcement Forum Of Europe -
Organizer

FPS Economy, Federale Overheidsdienst Economie, Belgium
CCP, Commission For Consumer Protection, Bulgaria

DEA, Danish Energy Agency — WP6 leader

NVWA, Nederlandse Voedsel en Warenautoriteit, Netherlands
SWEA — STEM, Statens Energimyndighet, Sweden

NMO, National Measurement Office, United Kingdom
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Space and combination heaters
Which products covered in EEPLAINT?

Ecodesign Regulation applies to:

. OiI-,dgas-fired and electric bollers for space heating with a
rated output up to and including 400 kW

* Oll-, gas-fired and electric boilers for combined space and
\I/(vveilter heating with a rated output up to and including 400

The Energy Labelling Regulation applies to:

* Oll-, gas-fired and electric boilers for space heating with a
rated output up to and including 70 kW

* Oll-, gas-fired and electric boilers for combined space and
water heating with a rated output up to and including 70 kW
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Space and combination heaters
Which products covered in EEPLAINT?

Large spred in products, focus needed

« < 70 kW? Labeling and ecodesign

« 70 — 400 kW? Only ecodesign

« Space or combination — or both?

* Oll bollers

« Gas bollers

* Heat pumps (ground source, air source)
» Packages or stand-alone products?
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Characteristics of space
and combinations heaters

Three new issues in ERP-regi

« Sales channels for private consumers and private
home owners: Typically no traditional dealers. Dealers
are installers / contractors. (in some countries show
rooms)

* Product packages
* Big products for B2B
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Resources

 Man power: 14,5 person months + external
consultancy and facilitator

« 373.500 € for product purchase, transportation and
testing

e 2.5 mio. € for EEPLIANT In total
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Cooperation with industry and stake holders

* Product selection

* Market weaknesses?

* How to approach point of sales (especially installers)
* General exchange of informations
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